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Press Release 

The network grows 

THOMAS SABO to come to INHORGENTA MUNICH   

 Major appearance of the prestigious jewelry brand  

 Many other brands to make their debut at the show in February  

 Watch segment witnesses particularly strong growth   

 

Especially in challenging times, INHORGENTA MUNICH (February 11–14, 

2022, Munich) proves to be a magnet for the international jewelry, watch 

and gemstone industry. In addition to THOMAS SABO, many other new 

exhibitors will be on board, underlining the importance of the trade fair as 

the most important industry platform in Europe.  

 

“THOMAS SABO is a glamorous brand of jewelry, watches and lifestyle products 

for women and men—and a valuable enrichment for INHORGENTA MUNICH,” 

explains Elena Jasper, Exhibition Director INHORGENTA. “Generally, we are 

experiencing a great response from exhibitors almost at pre-coronavirus levels. 

Especially in these challenging times, there is a great need to present, inform 

and network. For this, INHORGENTA offers the best possible platform.” 

Oliver Besta, Wholesale Director THOMAS SABO adds: “We are looking forward 

to INHORGENTA 2022 and to sending a strong signal—especially to our 

specialized retail and jeweler partners. Together we will focus on what will attract 

customers to the POS in spring/summer: new jewelry trends, reliable quality and 

trust in every respect.” 

 

Numerous brands celebrate their premieres at INHORGENTA 

THOMAS SABO will prominently showcase in the jewelry hall (B2), which brings 

together timeless elegance and tradition with lifestyle. This is also where 

Giovanni Raspini will make its debut at the fair with handmade silver jewelry from 

Italy. Several new names will be present in the timepiece hall (A1): Belchen 
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Group, Cyrus Watches, Daniel Wellington, Giberg, LIU JO, and Nordgreen. The 

designer Ana Cardim as well as the brand Little Nothing Maria Paula Campos de 

Castro Pereira will join the Hall C2 for designer jewelry. And then there will be 

Infinite Office for the first time representing several Brazilian designers who use 

Portugal as a bridge to Europe. 

Farbergé will set another highlight in Hall B1, which is dedicated to exclusive 

jewelry. And the new CARAT AREA concept in Hall C1 has attracted the 

renowned gemstone dealers Abouchar and Gustav Caesar, as well as the 

Herbert Stephan gemstone manufacture.   

 

  

THOMAS SABO to come to INHORGENTA MUNICH   

 

More information on INHORGENTA: www.inhorgenta.com 

About INHORGENTA MUNICH 

INHORGENTA MUNICH, Europe’s leading platform for jewelry, watches and gemstones is the 
order and communications platform for the industry and reflects the market in all its diversity. 
Spread over six halls at Messe München, exhibitors from across the globe will present their latest 
creations. Through its extensive supporting program, comprising the INHORGENTA AWARD and 
the TRENDFACTORY MUNICH, the trade fair offers an in-depth overview of international trends 
and developments. In 2020, the trade fair brought 1,055 exhibitors from 44 countries and around 
26,000 visitors from 85 countries to Munich. The next INHORGENTA MUNICH will be held from 
February 11 to 14, 2022. 
 
Messe München 
Messe München is one of the leading exhibition organizers worldwide with more than 50 of its own 
trade shows for capital goods, consumer goods and new technologies. Every year, about 50,000 
exhibitors and around 3 million visitors take part in more than 200 events at the exhibition center in  
Munich, at the ICM – Internationales Congress Center München, the Conference Center Nord and 
the MOC Veranstaltungscenter München as well as abroad. Together with its subsidiary 
companies, Messe München organizes trade fairs in China, India, Brazil, Russia, Africa, Turkey 
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and Vietnam. With a network of associated companies in Europe, Asia and South America, and 
with around 70 representatives abroad for more than 100 countries, Messe München has a truly 
global presence. 
 


