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Presseinformation 

INHORGENTA TRENDFACTORY #ReInspire: New 

stimuli for the jewelry, watch and gemstone 

industry 

• Interactive, digital industry platform for location-independent 

knowledge transfer and exchange 

• First online live conference on October 22, 2020 

• Exciting insights into relevant topics such as sustainability, future 

retail and the customer of tomorrow 

 

The INHORGENTA TRENDFACTORY #ReInspire is the new digital 

knowledge and trend platform for interactive exchange in the international 

jewelry, watch and gemstone industry – a valuable addition to the existing 

INHORGENTA portfolio. The first online live conference on October 22, 

2020, with international experts such as Antonio Carriero, Chief Digital & 

Technology Officer from Breitling or influencer and jewelry industry insider 

Katerina Perez, will offer exciting insights into relevant topics such as 

sustainability, future retail and the customer of tomorrow.  

The next physical TRENDFACTORY will take place as usual at 

INHORGENTA MUNICH from February 19 until 22, 2021. 

 

With the INHORGENTA TRENDFACTORY #ReInspire, Europe’s leading 

platform for jewelry, watches and gemstones is further strengthening its 

leadership position. “Messe München is expanding its portfolio with another 

digital highlight. In times that are very challenging for all market players, we are 

offering solutions to the increased demand for exchange, innovative partnerships 

and joint discovery of new pathways to success,” says Klaus Dittrich, Chairman 

and CEO of Messe München.  
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“Everybody should take part in the virtual INHORGENTA TRENDFACTORY, no 

matter whether you watch on the commute, at home or in the office. You can 

expect exciting lectures and discussion rounds, as well as a global, virtual 

meeting of the jewelry, watch and gemstone industry”, adds Stefanie Mändlein, 

Exhibition Director at INHORGENTA. 

 

The event is being positively received by the companies, as shown by the 

reaction of Bernhard Bauhofer, founder and CEO of Sparring Partners: “The 

coronavirus crisis has been a real test for everyone involved. The luxury goods 

industry, which has had it easy for so many years, now needs to reorient itself. 

Digital transformation, new sales models and customer loyalty programs are 

mandatory. The INHORGENTA TRENDFACTORY #ReInspire’s virtual offerings 

for exchange and knowledge transfer make it the ideal environment.” 

 

First-class uses for participants 

The event is structured like a TV show and participants can expect a varied 

program with top-class experts such as futurologist Max Thinius. He will share 

insights into the current trends and predictions for the future of the industry: 

“What makes INHORGENTA TRENDFACTORY so valuable is that it focuses not 

only on trends, but also on specific new solutions and business models. In the 

Future Talk, we will provide concrete information on how to successfully shape 

the future of the industry.” There will be opportunities to interact with speakers 

and other participants in chats and workshops, giving viewers of the 

INHORGENTA TRENDFACTORY #ReInspire a new sense of community. 

 

You can find daily updates on all of the confirmed speakers and the agenda at 

https://www.inhorgenta.com/en/trendfactory/trendfactory-digital/.  
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INHORGENTA TRENDFACTORY #ReInspire online live conference 

• Date: Thursday, October 22, 2020, 10:00-14:00 (CET) 

• Tickets: 

o Regular: €29.00 

o VIP (incl. INHORGENTA MUNICH CARD): €69.00 

o Trainee*: Free 

All prices include legal VAT. *For trainees, pupils, students (verification with school pass, student ID or certificate of enrollment) 

https://tickets.messe-muenchen.de/MM/IND20/ 

 
About INHORGENTA MUNICH 
INHORGENTA MUNICH, the international trade fair for watches, jewelry and gemstones 
is the order and communication platform for the industry and reflects the market in all its 
diversity. Spread over six halls at Messe München, exhibitors from across the globe will 
present their latest creations. Through its extensive supporting program, comprising the 
Jewelry Shows, the TRENDFACTORY MUNICH and the INHORGENTA AWARD, the 
trade fair offers an in-depth overview of international trends and developments. In 2020, 
the trade fair brought 1,055 exhibitors from 44 countries and around 26,000 visitors from 
85 countries to Munich. The next INHORGENTA MUNICH will be held from February 19 
to 22, 2021. 
 

Messe München 

Messe München is one of the world’s leading networking platforms. In a reflection of the 
slogan “Connecting Global Competence,” Messe München serves as a global 
networking platform and brings together decision makers from all parts of the world. 
Messe München’s portfolio comprises more than 50 trade fairs for capital and consumer 
goods as well as new technologies that focus on the latest social issues. These trade 
fairs include the world-leading trade fairs bauma, BAU, IFAT and ISPO Munich. The 
roughly 200 events organized by Messe München each year attract about 50,000 
exhibitors and 3 million visitors. 
 
Messe München has one of the most modern exhibition grounds in the world and with its 
four locations in Riem, the ICM – Internationales Congress Center München, the MOC 
Veranstaltungscenter München, and the Conference Center Nord, is able to fulfill all its 
customers’ requirements individually. Messe München is very successful in its domestic 
market in Munich as well as in other countries. It is active in all important growth 
markets: China, India, South Africa, Brazil, Russia and Turkey. Overall, Messe München, 
with its network of associated companies and foreign agencies, is present in more than 
100 countries. 

 


